DONNYBROOK

Creative that leaves a mark.

CHRIS BRADY
ART DIRECTOR

885 Waller Street ® San Francisco, CA 94117 @ 415 577 6450 m » 415 861 3556 h



Donenyebrook (da-nE-"bruk) n.

1. An uproar, a free-for-all.

2. A usually public disturbance or brawl.

The best part of my job is the idea, and to get good ideas
we all need to be pushed. Sometimes it can get heated but
only because in the end we all want to make something that

we are proud of.

Constructive critism is the way work grows. So I expect a
writer or account person in fact anyone to question the design
and concept of a piece. I am always open to fresh thinking,
because a majority of the time the first-time viewer(or in most
cases the client) looking at a piece will ask the same questions.

But be prepared, I'll defend my choices too.




Charles Schwab: Direct Mail to Active Traders
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> Inspiration is mutual.

You're a communicator. You work to tell your story in the most compelling way
you can. We're Getty Images — the world’s richest collection of photography, film
clips and illustrations

At Getty Images, we think the way you think and work the way you work. You
inspire us to research, commission and provide uniquely compelling visual material.
We uncover tomorrow’s visual trends and bring them to you today. The result?

Images that take your idea and your story and make them sing. Images so arresting,

they can even inspire you to form new ideas and more powerful work.

In short, you inspire us to inspire you.

gettyimages’

seekinginspiration.com
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Your seanch 1or
INSQiration NSpnas us,

Your search for
inspiration inspires us.

geltyimages

You're a visual professional. Someone who understands the power of

an image to tell your story, and to make your idea spring to life. You also
know how the right photograph, illustration or film clip can prompt further
thinking, better ideas. Getty Images works and thinks the way you do.
We're the world's largest visual resource — inspiring, and inspired by,

your best thinking.

¥ Take your vision further. Register now.

Once you register with Getty Images, you'll be able to add items to your
shopping cart, images to your Lightboxes, film clips to your Clipbins, and
submit image and film research requests. Welcome.

First name: |

Last name |

Email address: |

Company name: |

Register Step: 123 4 NEXT

iy

Creative

Arresting contemporary photography and illustration —
plus archival images — to inspire you and your clients.
Editorial

News, sports, entertainment and archival images to
make your editorial projects more compelling.

Film

Commercial-quality cinematography from rare, archival
footage to hypermodern clips.

Photo Assignments.
Let us realize your unique vision.

Media Management Services
Tools designed to make your life easier by managing your
licenses and digital assefs.

FREE when you register
Getty Images' award-winning
magazine Edit showcases the

latest creativity from across the
photographic and fim worlds.
Register with Getty Images today
and you'll enjoy a year-long free
subscription to Edit — a $100 value.

D il e e e e e e o e
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Apple Computer: HTML emails
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DONNYBROOK — Creative that leaves a mark. Apple Computer: HTML emails
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Commerce One — Elink 2002: Direct Mail Components

'eLinkZ2002 R ©

APRIL 8-10, OR I_AND O ; F I_

From Source to Pay —
we know these waters.

navioATIE R oo

Start thriving in today’s economy.
Come to eLink2002 in Orlando. il @ NAVIGATING THE NEW ECONOMY
April 8-10, 2002. QNEY improving bottom-line results

0. ORLA!

E eLink290ﬂ2

proving your bottom line.

15 buying from th right supptes,for e righ easons, t the g prce

Meet industry leaders who are making e-commerce work.

From Source to Pay — we know thes

Register for eLink2002 by March 29, 2002, and save 20%.

100,

O cal 877 564 7162 5 AM - 5 PM PST M,

eLin
5 [— ML-BHJORLANDO, FL

.

e s Capitalizing on the economic uncertainty of the day, this campaign set the tone

STRATEGIC ENTERPRISE E-COMMERCE

o e SOURCING PROCUREMENT INTEGRATION
2ppraisas 0 show you how Tool

O, - | e for the yacht club location of this high-profile conference. The theme was car-

Sign up fo eLink2002 now and scheckie bottom-line results. and profitabilty.

Wel

URL

| o e e o ried through flawlessly and the event was a success. Of course, meeting Magic

Johnson wasn’t such a bad thing, either.

MARK B. HOFFMAN, cn

the company. Prior
Syvase,
system vendor and

iy 1 bion in 1996,




DONNYBROOK — Creative that leaves a mark.

Apple Computer: College Orientation Pack - Insert

Whatever the next chapter holds

make the most of it.

—— T

Startwith the rght toos.
n i jum dpsu

Organize and share the memories you create.
m dploretum nium dpsum dojon

Be nicely prepared for under $X,XXX.

Canon Bubblelet Printer. 3700 songs i your pocket.

Book The most versate
laptop.

Parental Persuasion
Need help answering
Your parents’ questions
about getting a mac?
Find information in clear, .
L simple English to help —
them understand the
advantages of using

e Find out about our great student discounts
and additional savings at www.apple.com/xoc.

All you need now is a major.

Complete student suites starting at under $X,XXX.*

With everything you expect from a PC, plus built-in wireless and the
most advanced creative tools available, an iBook gives you everything
you need to get the most out of college. Now you can figure out what
to do with the rest of your life.

¥

iLife ‘04. Add life to any course of study.
m dploretum nium dpsum dolornium dlorem ipsum dolore tum
ip sum setupsum dolorem

nium de fem ipsur setum nium de

dlorem ipsum dolore tum nium de fem ipsur setum nium

p
sum setupsum dolorem dlorem ipsum dolore tum nium de fem ipsur

setum nium de forip sum setupsum dolore

m dolore tum m dolore tum
nium de fem nium de fem
ipsur setum ipsur setum

m dolore tum m dolore tum

nium de fem nium de fem

ipsur setum ipsur setum

Find music, speeches, even foreign language.

m dploretum nium dpsum dolornium dlorem ipsum
dolore tum nium de fem ipsur setum nium de forip
sum setupsum dolore tum nium de fem im
dploretum nium dpsum dolornium dlorem ipsum
dolore tum nium

m ipsur setum nium de forip
re tum nium de fem im
sum dolornium dlorem ipsum

sum setupsum do
dploretum nium

dolore tum nium de fem ipsur setum nium de forip

sum setupsum dolore tum nium de fem ipsu

Designed with education in mind.
um nium dpsum dolornium dlorem ipsum dolore tum nium de fem ipsur setum nium
de forip sum setupsum dolorem dlorem ipsum dolore tum nium de fem ipsur setum

nium de forip sum setupsum dolorem dlorem ipsum dolore tum nium de fem i

sum setupsum dolore tum nium de fem im

Up to 10,000 songs in your pocket.
- — m dploretum nium dpsum dolornium dlorem
- dolore tum nium de fem ipsur setum nium d
dploretum nium dpsum dolornium dlorem i
dolore tum nium de fem ipsur setum niuip s

um setupsum dolore tum

Deliver assignments in photo-quality color.
m dploretum nium dpsum dolornium dlorem
dolore tum nium de fem ipsur setum nium d
re tum nium de fem im

sum setupsum d
dploretum nium dpsum dolornium dlorem i

dolore tum nium de fem ipsur setum niuip s

um setupsum dolore tum

Get everything you need to focus
on your degree. Whatever that is.

Check out our student discounts at www.apple.com/xxxx.

Welcome

to the next chapter ...

College.

independence, adventure, new people, notes,
roommates, dorms, frats, midterms, sororities,
parties, professors, discovery, reading, campus,
majors, creativity, tests, final exams, library, fun,
friends, midterms, late nights, all-nighters, study
groups, books, high lighters, new knowledge,
anxiety, dining halls, sports, dean's list, honors,
grades, coffee, orientation, resident advisors, labs,
lecture halls, opportunitjes, dating, breaking up,
financial aid, loans, grants, no parents, research,
papers, essays, text books, bachelor's degree,
humanities, science, liberal arts, email, home-sick,
cliffsnotes, no money, part-time job, work study,
memories, registration, spring break, ramen, mac

W W W

and cheese, pizza ...

— i
iBook. Welcome to the next chapter. u

iginaldonnybrook.com

415 577 6450m ® 415 861 3556h
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Guide your business
to better profitability.

EXCLUSIVE OFFER: SAVE $300 |waters.
g

Reserve your seat at eLink2002 [ I

Orlando, Florida, April 8-10.

Reserve your seat at eLink2002in
Orlando, FL, today and save $300.

Commerce One — Elink 2002: Online Direct Marketing Components




Commerce One — Elink 2002: Conference/Event Guide

PRESENTED BY
COMMERCE 4/~

ONE. =

far)
\SB, W(

NAVIGATING THE NEBEY ECONMY

elinkZ2007

April 8-10 / 2002 | Disney’'s Yacht & Beach Club Resorts | Qrlando, Ftorlda/ SA

NAVIGATING THE NEW ECONOMY

eLmeOlZ




DONNYBROOK — Creative that leaves a mark.

Commerce One — Web Service Platform Launch Direct Mail

COMMERCE = COMMERCE ONE
oNE. 2

' Out of the Box:

Strategies for Achieving Profits Today and Growth
[ Tomorrow through Web Services

Sample Town, SA 12345
Tl bl

Commerce One was launching a new

November 1, 2002

Dear [Joe Samplel:

In today’s competitive environment, the companies that will emerge as leaders are those that can

‘adapt and respond faster to opporturnities, for less cost. The clear winners will be the organizations
with total information visibilty across the enterprise, the flexibilty to adapt business capal
quickly, and the lean bottom line that comes from minimized appiication ownership costs.

Your company can not only get ahead, but also set the pace, via an emerging business technology
called Web services. It's a new approach that you've probably heard about, but, like most, you
may still have unanswered questions.

To help answer these questions, Id like to send you a compiimentary copy of a new book called
Out of the Box: Strategies for Achieving Profits Today and Growth Tomorrow through Web
Services. It's written by John Hagel I, an innovative thinker in the arena of business strategy, and
has received national attention as presenting a clear, pragmatic view of where technology companies
like yours are moving.

Take a look at the enclosed information sheet for a more in-depth description of the book. If
you're interested in a complimentary copy, please call us at 1-877-261-8516, or simply visit
www.commerceone.com/agilty.

Enclosed you'll also find information about Conductor, Commerce One’s newest addition to our

family of supply network solutions. Its our unique collaborative Web services platform that connects
your existing applications to give your business the agilty, information visibility, and cost savings

it needs to thrive in today's highly competitive climate.

I'hope you find this information useful and | look forward to hearing from you when you're ready
1o explore your own Web services solution.

Best regards,

iy \

s e ——
Mark B. Hoffman

Chief Executive Officer, President and
Chairman of the Board

By John Hagel 111
e w1

Web services: the world won't be
changed — but your business will.

Executives today are understandably skeptical of the promises
of new technology. That's why Out of the Box by John Hagel 111
is a valuable resource for a better understanding of a new
generation of technology known as Web services.

Out of the Box is the first book written to help executives
understand the business implications of Web services technology.
In pragmatic terms it explains the profound impact that

this technology will have on the way you do business. Using
real-life examples, Hagel shows how Web services will enable
companies of all sizes to:

+ Enable rapid implementation of new functionality
using existing applications

+ Provide information across disparate systems
for better business decisions

* Reduce cost of ownership while being responsive
to changing business needs

+ Realize bottom-line savings quickly with
modest investment

You'll learn about the changes in business practices that

will be required to continue to create value in more intensely
competitive markets. And the profound shift in mindset that
must occur for businesses to succeed in the decades ahead.

Call 1-877-261-8516 today

to request your complimentary copy
of this valuable resource. Or visit
www.commerceone.com/agility.

About the Author:

Based in Silicon Valley, John Hagel Ill is a

highly acclaimed visionary in business strategy.

He is co-author of two best-selling books,

Net Gain and Net Worth. He has served as

a senior exceutive with leading technology

companies and spent sixteen years as a Partner
at McKinsey & Company, Inc.

Reactions to Out of the Box:

“Hagel effectively answers the *So What?” question about
Web services and its impact on business. Out of the Box is an
excellent strategy guide for understanding the next *big wave’
of ivity and business functionality i and
should be required reading for every manager.”

—Tony Scott
Chief Technology Officer, IS&S.
General Motors

“Out of the Box is a thoughtful examination of how Web
services can provide real agility and help leaders in any
business realize their company’s true potential.”

— Steve Ballmer
Chief Executive Officer
Microsoft

“Web services has the potential to be as fundamental in
driving the transformation of the technology landscape as
IP networks and HTML were in the "90s. Hagel has...done
a great job in outlining a new roadmap for...the opportunitics
Web services afford us.”
— John McKinley
Chief Technology Officer
Merrill Lynch

product aimed at a market wary of miracle

‘s COMMEICEONE comvagiy

cures. We created an engaging piece that
presented the product in terms their customers

would understand: what’s in it for me?
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Commerce One Conductor,
creating the agile business.

True agility requires the ability to look ahead. Not just react.

In business, information is vital for smart decisions. But with critical data
locked within disparate systems, companies usually don't have access to
the information they need at the point of decision.

Commerce One Gonductor allows your existing systems to share informa-
tion seamlessly, giving you Instant access to the information you need the
moment you need it. It does this by flexibly assembling functionality from
your existing enterprise applications, orchestrating it with users, business

Anticioate

partners and their systems. You have the information to anticipate business
needs, make the right decisions quickly and execute faster than the competition.

Anticipate needs and opportunities with customers and suppliers.

In the same way it allows your internal applications to work together,
Conductor also brings you closer to your external business partners,
no matter what applications they use. With easy access to up-to-date
information, suppliers can better anticipate your needs, and you can
deliver on your customers’ needs faster than the
competition.

F

Quickly adapt to rapidly
changing business requirements.

Companies that respond to changes faster win out
over the competition. Conductor leverages your
existing infrastructure to provide unparalleled flexibilty,
allowing you to create new capabilties that map with
your unique business needs. Its standards-based
architecture allows you to adapt those capabilties
quickly to changing business and market requirements
without the time and expense of traditional enterprise
application integration and development.

Seize opportunities faster than your competitors.

When you can adapt your business processes and infrastructure more rapidly,
you gain the abilty to leapfrog the competition. With Conductor you can leverage
your existing technology while incrementally implementing new and more flexible
business processes. You get the abilty to respond instantly to unforeseen
challenges—such as changing supply and demand— and, more importantly,
take advantage of new revenue opportunities before your competitors do.

Agility

It's the ability to jump at opportunity.
And it's what we can give you

succecd

Reduce operating and ownership costs
for an improved bottom line.

In addition to better information visibilty and operational flexibilty, by automating
manual processes, Conductor can help reduce the time and expense of application
ownership for a direct impact on your bottom line. You'll be able to get more
out of the applications you alreadly have—while spending less making them
work together.

Achieve true business agility:
anticipate, adapt, succeed.

Commerce One Gonductor can give your business
the agilty it needs to thrive in today's competitive

Commerce One

y Suppler Reiatorship
environment. It's from Commerce One, experts in [
streamlining the way enterprises connect with each

other. Conductor is the latest addition to our site of

solutions that have helped more than 500 enterprises

automate their supply chain business processes and Souree By
become more profitable.

Gonductor

Learn more about Conductor or any of our supply network solutions.
Call us at 1-877-261-8516 or visit
www.commerceone.com/agility to learn more.
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YOU’RE ONE BAG OF MULCH...

CLOSER TO PARIS.

Get the Vacation Visa® card from Capital One® —
the card that puts 1% of your purchases into your vacation fund.

Now saving for a vacation is as easy as using your card for all the purchases you're already making. Every purchase with the
Vacation Visa card from Capital One pays you back dollars equal to 1% of your spending.These dollars will automatically be

put into an interest-bearing savings account you can access anytime for a getaway.

/ o " The new Vacation Visa card includes vacation services like:
/() * Values Club - Receive ongoing discounts from a wide range of hotels and restaurants.
* Friends and Family Matching Service - Link your friends and family to the card so it pays

of purchases everyone back 1% on purchases and you can all share a trip together.

put into a Plus you get Concierge Personal Travel Assistance, Trip Cancellation Insurance, Accident c a pita ’ One

vacation fund.
N Insurance, Travel Emergency Insurance and Lost Luggage Service. B
what’s in your wallet?*

Get the Vacation Visa card from Capital One today and let every purchase take you a step closer to your dream vacation.

YOU’RE ONE BAG OF GROCERIES... YOU’RE ONE GARDEN GNOME...
YOU’RE ONE ENCHILADA...

CLOSER TO A PEACHY RETIREMENT. CLOSER TO A BIGGER SAVINGS ACCOUNT. CLOSER TO AFFORDABLE HOME IMPROVEMENTS.

Get the Home Vis® cad fom Capial One® —

s cacd from Capical One® —
of your purchases o your rcement fund

Capital e Capital Ope Sl Capital Oy
what ilet? whaty bn your mallet?™ what's in your wallet?”
Get the Savings Visa card from Capital One today and let every purchase take you a step closer to a bigger savings account. Get the Home Visa card from Capital One today and let every purchase take you a step closer to making your home just the way you

Get the Retirement Visa card from Capital One today and let every purchase take you a step closer to a more comfortable retire-
ment. want it. Y,




Visa — Wachovia: Campus Card Marketing, Direct Mail

WHEN YOU’RE IN SCHOOL,
CONVENIENCE IS EVERYTHING. AS ESSENTIAL AS A MINIFRIDGE.

WACHOVIA

HANDY FOR EMERGENCIES,
LIKE YOUR DIRTY »OCKS

TWACHOVIA

UNC’s new card is your student ID and your check card, all in one.

Kids today have it so easy.




DONNYBROOK — Creative that leaves a mark.

Visa — Capital One Bank: Small Business Insert

MILESONE® visaA® BUSINESS PLATINUM CARD

0% Intro APR until January, 2004 Earn miles for use on any airline
Comprehensive year-end summary No blackout dates

Starting a bUSineSS? . : A : Looking forward to some
Keep the cash flowing with up to $20,000 in credit. downtimez The Milesone®

Keep the cash flowing Business owners ofen tel us that : Viza® Business Platinum

cash flow is one of their biggest Card from Capital One lets

concerns. That’s why the MilesOne :

and earn al r m I leS at Visa Business Platinum Card guaﬁ\s/eut:i;gzsa\{rcm:,a: -

comes with a credit line as high as ;
the Same tl me. $20,000.1 You'll also enjoy 0% any time.
introductory purchase APR until
January 2004 followed by a fixed
APR as low as 8.8%, and no
annual fee.

Get the tools that simplify
your business taxes.

With a comprehensive year-end summary3 to identify v Free flight-booking service.
tax deductions, online account access and additional

ds fi l , the Mil i i lati
e hepe o Yeen yout s o mersormn | Call 1-800-000-0000 today.

v/ No blackout dates or seat restrictions.

It may be
all work..nm

v Easy to earn miles — one mile for every
dollar you spend.

v Start redeeming flights with 25,000 miles2

expenses separate. For more information, visit www. capltalone com
. J J
Milesone® Visa® Business Platinum Card 8.9%, 14, 9%, or 17.8% fixed Annual Percentage Rate for purchases 1 legal relating to credit limit
and special transfers; 17.8% fixed Annual Percentage Rate for cash advances; 19.8% or 25.9% fixed penalty Annual legal relating to earning miles
Percentage Rate; cash advance fee is greater of $5 or 3% of cash advance; minimum finance charge is $.50. legal relating to end of year summary

0%
intro APR

No annual fee

spot on the horizon.

Miles you can use
on any airline.

Capital(ye

what’s in your wallet?*

www.originaldonnyDbroodk

415 577 6450 m * 415 861



k-point (ka’point) n.

The point at which the jumpers must
land to earn 60 points for distance.
90m for the normal hill, and 120m

for the large hill.
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Understand The Games,
and Your Card, Betier.
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It’s not easy to find new ways to sell credit cards. But leveraging Visa’s sponsorship
of the Olympics we found an engaging way to get customers to want to read what

would normally get tossed aside.




Row often 1l
can one second
last a litetime:

L

SALT LAKE 2002
WP A -
PARTMER I

B —
| W o g e s B The -
T Lake 2002 Oivripis Winher Giemed = =5
J L T S U B . . . . .
E : - : A trip to the Olympics is something you’d never forget. Our job was to make
e | g B I . i . . R . .
1. " f-“" ,\ = ) Ten I z | 2  lITerlimea: sure SunTrust customers didn’t forget. This in-branch and online campaign was
. ] ndir ie L yowr Wesa® Chicks Card Broen Sundnsl .
-ﬁ A b e B your vel LA AT BOATH SRR Kor one of the most successful in recent years.
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DONNYBROOK — Creative that leaves a mark. Wells Fargo Online: Flash Jump Page

WELLS

‘ FARGO

omplete fi

Home Student
Bill Pay Mortgage Equity Financial
Financing Services

Personal
Loans

Checking Online
& Savings | Banking

How does one succinctly say, "Complete financial services in one

place you can trust?"
Oh.

Wells Fargo charged us with the task of telling the story of every service

they offer—on one page. Thank God for Flash.

TRY IT FREE.
Bill Pay Bill Pay LEARN MORE.

ecking nline G redit E : ersonal ecking nline o redit 3 f ersonal
ch k o l'. Mortgage E'qoun&; Credi Iflt\l:liecrl‘;l i ! ch k @ I'. Mortgage E'cﬁﬁ‘ti Credi Fsltnuaiecrlgl L :
& Savings | Banking Financing Card Sarvicas Loans & Savings | Banking Financing Card Sertices Loans

www.originaldonnybrook.com

415 577 6450 m © 415 861 3556 h



The chances of getting stru
by lightning are 1 in 11 million.
What if “someday” is today?

Don't take chances with your family’s
y. Let SelectQuote h find

and buy the right term life insurar
nim velendre magnim vel el inc
hendre tetuer amcommy te del

del dolor sit alis nullamet ullum dolenisit

velit ut incipsu scilsl incillam, quis alit

SelectQuaote

,Call 1-800-123-4567 or viéiiV/\A_gw.seleclquotecom today.

-

The odds of getting'in @n automobile
accident are 1 6,500:%
What if “someday’ today?

A,

Don't take chances with your family's

security. Let SelectQuote help

polic
nim venis nim velendre magnirr
incilisi.San hendire tetuer amcornmy non- . ' .
secte del del dolor sit alis nullamet ullum: "

]

dolenisit velit ut incipsu.seilisl incillarm,

'
,

SelectQuote

00-123-4567 or visit www.selectquote.com today.

Duisismo lorperci el etum dolu m
zarit vel dit do commolumsan ero dipisl
incillaortio doluptatio odolobor ate dio
commodio dunt nos dolute magniscil utet
lan ercidui smodiat, quis nulputat. Ud tin
cnisit lum ex et adit vel ing sisl il utat laore
faceum dit nisit ulput ad tat ut augiatie tet
Tobor sit aliquat.

PROTECT YOUR FAMILY WITH TERM LIFE INSURANCE
FOR YOU. SELECTQUOTE CAN HELP.

Protect your family with term life
insurance for you. SelectQuote
can help. dio commodio dunt nos
dolute magniscil utet lan ercidui
smodiat, quis nulputat. Ud tin enisit
Tum ex et adit vel ing sisl il
« cillaortio doluptatio odolobor ate
dio commodio dun

« cillaortio doluptatio odolobor ate
dio commodio dun

- cillaortio doluptatio odolobor a
utat laore faccum dit nisit ulput ad

tat ut augiatie tet lobor sit aliquat.
Ut ulla feugiam, conseqdi

SelectQuote: Concept Development(Right Most Images are where we ended up)z

School supplies. Summer

camp. Swim classes. Books.
Braces. Piano lessons. First Car.
Team uniforms. Prom dress.

College tuition. Wedding.

HOW MUCH TERM LIFE INSURANCE WOULD YOUR FAMILY NEED?

Most people need about ten times their annual income in term life

Peace of mind is within reach.

coverage. To replace an annual income of $65,000, for example,

you'd need a $650,000 policy earning 10% interest. That may sound Aman in good health, 41, can get $650,000
expensive, but SelectQuote makes term life insurance affordable. in term life insurance for as little as $31.00 a
We compare policies from America’s top life insurance companies month. To find out how much coverage you
to help you get the coverage you need—at a price you can afford need, go to SelectQuote.com/calculator.

Call now to get started.

DO IT ONCE. DO IT RIGHT.
CALL 1-800-343-1985 OR VISIT SELECTQUOTE.COM TODAY.

Duis at, volobore tionum vulpuipatue te eugiatlamet praessed essis augiatie dunt numm

Private school. Summer camp.
Swim classes. Books. Braces.
Piano lessons. First car.

Team uniforms. Prom dress.

Top university. Wedding.

HOW MUCH TERM LIFE INSURANCE WOULD YOUR FAMILY NEED?

Most people need about ten times their annual income in term life

Peace of mind is within reach.

coverage. To replace an annual income of $120,000, for example,

you'd need a $1,200,000 policy earning 10% interest. That may A man in good health, 41, can get $1,200,000
sound expensive, but SelectQuote makes term life insurance affordable. in term life insurance for as little as $45.00 a
We compare policies from America's top life insurance companies to month. To find out how much coverage you
help you get the coverage you need—at a price you can afford. need, go to SelectQuote.com/calculator.

Call now to get started.

DO IT ONCE. DO IT RIGHT.
CALL 1-800-34. 5 OR VISIT SELECTQUOTE.COM TODAY.

Jobore fonum vulppatue
ol i
vagnim veros nullam di




“carrot

carrot cake

A stock photo agency

was holding a contest—
turn this photo into an ad
for anything. We thought it
made a perfect Clif Bar ad.
We didn’t win the contest
(it was rigged) but we had a
blast and were reminded of
why we got in this business

in the first place.




CHRIS BRADY

885 Waller Street

San Francisco, CA 94117
415 577 6450 m

415 861 3556 h

Senior Art Director — January 2001 - Present

EURO RSCG 4D — San Francisco, CA
Concepting and executing strategic campaigns in a variety of media—everything from print to DM to online—
for clients ranging from financial services to high-tech to consumer goods.

Clients- Apple Computer, E-LOAN, E*TRADE Financial, Commerce One, Nestlé, Visa(Fleet, Chase, SunTrust,
MBNA, Capital One ...), Safeway.com, SelectQuote, Wells Fargo Online

Favorite Client Comment- “That shadow looks like a shark”

Senior Art Director(Contract work through Euro) — April 2004 - August 2004
APPLE COMPUTER — Cupertino, CA

Worked onsite to ease the transition from an agency based team to an in-house staff to develop customer
communications ranging from conventional DM to web based communications. Daily direct contact between
product managers, and marketing managers in almost every line of business, including retail managers
Business Areas- Pro, B2B, Consumer, Applications, Hardware, Event

Best Memories- Caffe Mac's Breakfast on a Bun

Senior Art Director — October 1998 - December 2000
Art Director — March 1997 - October 1998
TARSITANO CREATIVE — New York, NY

Specialized in direct marketing solutions for companies involved in financial services, publishing and
entertainment industries. Developed creative in a variety of mediums from direct mail to DRTV spots
from concept to finish. Recently acquired by Cossette communications(3/03).

Clients- MasterCard International, Columbia House, Warburg Pincus, Hachette Fillapachi, Emap Petersen
Best Memories- The Christmas bonuses

Freelance Cover Designer — August 95 - March 1997

BANTAM, DOUBLEDAY, DELL PUBLISHING — New York, NY 10014
Developed book jacket concepts and designs for trade fiction in direct contact with the creative director.
Most Memorable Pep-Talk- “You’ll see your book on Oprah”

Designer — June 1995 - March 1997

McGRAW-HILL COMPANIES, College Division — New York, NY
Worked with authors and editors to develop book jacket concepts and interior designs for the College Division.
Memorable Moments- My credit card balance living in NYC at an entry level salary

EDUCATION

Bachelor Degree of Fine Arts, Illustration

Rhode Island School of Design, Providence Rl — Graduated 1995
University of Christchurch, Christchurch New Zealand — Winter 1994
Boston University, Boston MA — 1991-1992

NOTABLE

Caples Awards — Final Round Judge 04'

Media Magazine Best of the Net 2002 Wells Fargo “Safe” rich media campaign
McGraw-Hill Companies 97" Art Show 1st Place

March 95> AT&T Global Communication Calendar Contest (Illustration)
Nominated for Yale/Norfolk Summer Painting Program

BASICS

Quark, InDesign, Photoshop, Tllustrator, Streamline, ImageReady, Painter, Freehand, Acrobat, Flightcheck, Sound Edit,
Dreamweaver, Flash, Swift 3D, FireWorks, Director, Powerpoint, SAP




