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D O N N Y B R O O K  —  Creative that leaves a mark.

Don•ny•brook (dä-nE-"bruk) n.

1. An uproar, a free-for-all.

2. A usually public disturbance or brawl.

The best part of my job is the idea, and to get good ideas  

we all need to be pushed. Sometimes it can get heated but 

only because in the end we all want to make something that  

we are proud of. 

Constructive critism is the way work grows. So I expect a 

writer or account person in fact anyone to question the design 

and concept of a piece. I am always open to fresh thinking, 

because a majority of the time the first-time viewer(or in most 

cases the client) looking at a piece will ask the same questions. 

But be prepared, I'll defend my choices too.

Creative that leaves a mark.

    w w w . o r i g i n a l d o n n y b r o o k . c o m
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Charles Schwab: Direct Mail to Active Traders
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Transfer $100,000 
to Schwab and get 
an iPod with valuable 
investment reports.

aliquip sumsandio do ent nul 
put eugait dolobor adion veni 
at. On essi.Sismolobore erat 
acing erostrualiq uip 
sumsandio do ent nulput 
eugait dol obor adion veniat. 
On essi. Sismolobore erat

���������������������������������������
��������������������������������������������������������������������

������������

������������������
�������������������������������������������������������
��������������������������������������������������
����������������������

�������������������
�������������������������������������������������������
��������������������������������������������������
����������������������

���������������������
�������������������������������������������������������
��������������������������������������������������
����������������������

����������������������
�������������������������������������������������������
��������������������������������������������������
����������������������

�����������������������
�������������������������������������������������������
��������������������������������������������������
����������������������

��������������������
�������������������������������������������������������
��������������������������������������������������

������������
���������������
������������
������������
����������������
������������������
�����

����

���������

�������

����

����������

�����

�������������

�����

�����

�����

�����������

�������

��������������������������

��������������������������
�������������������������������������������������

��������������������������
��������������������������������������������������

���������������������������������������
��������������������������������������������������������������������

��������

����������������������

���������������������������������������������������������������

�����������������������������������������������������������������������

���������������������������������

���������������������
�����������������������
���������������������������������������������������������������������

���������������������������������������������������������������

���������������������������������������������������������������

�lorem ipsum dolor setum nium

�������������
�����������������������

�������������������������������������������������������������������

��������������������������������������������������������

��������������������������������������������

���������������������
������������������������������

������������������������������������������������������������

������������������������������� lorem ipsum dolor set

      ume nium

����������

��������������
���

����� ������������������������������������������������������

��������

��������



D O N N Y B R O O K  —  Creative that leaves a mark.

    w w w . o r i g i n a l d o n n y b r o o k . c o m

415 577 6450m • 415 861 3556h

Getty Images: Direct Mail with drive to web component
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Apple Computer: HTML emails
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Apple Computer: eCollateral
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Commerce One — Elink 2002: Direct Mail Components

TRACK 1

STRATEGIC
SOURCING 
Leveraging technology to automate
the source-to-pay process and deliver
bottom-line results.
We’ll show you how to more effectively
manage relationships with your suppliers
throughout the sourcing process — from
spend analysis through RFx, contract
management and payment. And you’ll
learn how to optimize spending across
your entire enterprise to achieve rapid 
and sustainable ROI.

TRACK 2

ENTERPRISE 
PROCUREMENT
Using e-procurement solutions to
dramatically improve cost management
and profitability.  
Learn how strategic e-procurement 
solutions can save you time and money
across your supplier network. We’ll show
you how to eliminate maverick spending,
reduce cost of goods, cut purchasing
cycle times, take advantage of preferred
payment terms and expedite fulfillment —
all delivering bottom-line results.

TRACK 3

E-COMMERCE
INTEGRATION
Tools and strategies for connecting
enterprise systems and building
bridges to trading partners.
We’ll show you best practices for linking
legacy systems to your e-commerce 
initiatives, and discuss tools and strategies
for connecting with trading partners. 
You’ll also get access to real-world 
experience in integrating applications 
and infrastructure to support the 
complete source-to-pay process.  

eLink2002
Gear up to make the most of eLink2002. Navigate the new economy 
by gaining insight from experts and leveraging proven strategies.

Special track sessions are offered so you can customize the conference to meet your needs.
Choose the track sessions that make the most sense for you and your company.

eLink2002

LEADERSHIP FORUM 
Moderator: Bruce Upbin, Senior Editor,
Forbes magazine

The explosive growth of technology is a
double-edged sword. Electronic mail has
changed communications, and the Internet 
has transformed information access. Yet 
companies struggle with legacy applications
across divisions, complex infrastructure,
and high support costs.

In this session, hear how companies are
meeting the challenge of leveraging technology
to increase profits, not headaches. Industry
leaders will discuss strategies for building
IT scalability and reliability. This is your chance
to ask tough questions and get answers to
bottom-line business and technical questions.

ANALYST PANEL 
This panel of expert industry analysts will
discuss real-world examples of the benefits
of strategic sourcing, including how:
• Companies increase revenue and

reduce costs
• Organizations streamline the source-to-

pay process
• Collaborative sourcing helps companies

integrate internal business operations
with outside suppliers

• Online sourcing enables companies to
build stronger supplier relationships
while saving time and money

• Companies integrate sourcing 
technology and processes to support 
the global supply chain

INDIVIDUAL ROI ASSESSMENTS 
Commerce One experts offer
free one-on-one, objective
appraisals to show you how
Commerce One solutions can
improve your bottom line.

Sign up for eLink2002 now and schedule 
an individual ROI assessment at this special
URL: www.eLinkconferece.com/ROI. But
hurry, these appointments are limited and
are offered on a first-come basis.

MARK B. HOFFMAN, Chairman and CEO of Commerce One
As chairman and CEO of Commerce One, Hoffman drives the overall direction of the company. Prior to joining Commerce One, Hoffman
co-founded Sybase, Inc. in 1984. As president, CEO and chairman of Sybase, Hoffman managed the company's dramatic growth from a
software start-up to the number two relational database management system vendor and sixth largest independent software company in
the world with annual revenues of nearly $1 billion in 1996.

HIGHLIGHT: KEYNOTE SPEAKER For a complete list of keynote speakers and their biographies visit www.eLinkconference.com/orlando

HAU L. LEE, Kleiner Perkins, Mayfield, Sequoia Professor at Stanford University, and Director of the Stanford Global Supply Chain Management Forum  
Professor Lee’s areas of specialization include supply chain management, eBusiness, global logistics system design, inventory planning
and manufacturing strategy. He is founding and current Director of the Stanford Global Supply Chain Management Forum and serves as an
Advisor to the European Global Supply Chain Management Forum at Eindhoven University. He has also given executive training workshops
on supply chain management and global logistics in Asia, Europe and America. 

HIGHLIGHT: KEYNOTE SPEAKER For a complete list of keynote speakers and their biographies visit www.eLinkconference.com/orlando

N A V I G AT I N G  T H E  N E W  E C O N O M Y
Setting a course for improving bottom-line results.

w w w . e L i n k c o n f e r e n c e . c o m / X X X X

Jon Q. Sample
ABC Company
ABC Title
12345 Sample Street
Sample Town, SA 12345
012333456789

Start thriving in today’s economy.
Come to eLink2002 in Orlando. 

April 8-10, 2002.

Find out how
Commerce One
solutions work 
for these industry 
leaders.

Deutsche Telekom
reduced purchasing
costs by 67%.

Daimler Chrysler
shortened procurement
cycle time from 
several months to
four days.

General Motors 
conducted $2.2 
billion in auction 
purchases over 
the last year.

Dear Sample A. Sample,

Steering a business through today’s rough seas takes more than skill. It requires a winning crew and
state-of-the-art tools. That’s why Commerce One, the company that powers the Business Internet,
invites you to the premier event designed for those standing at the helm in today’s economy — eLink2002.

See real solutions for improving your bottom line.
At eLink2002, you’ll learn proven techniques for leveraging e-commerce solutions to boost your
profitability by reducing the cost of doing business. Discover strategies to help you optimize
spending across your entire company. Learn how to ensure that every person in your organization
is buying from the right suppliers, for the right reasons, at the right price.

Meet industry leaders who are making e-commerce work.
Hear from industry-leading companies that have saved as much as 67% across their supply chain
processes. Learn how companies are using strategic sourcing solutions to save millions of dollars on
purchasing everything from car parts to steel pipe. We’ll show you best practices and real case studies.
And we’ll show you how Commerce One solutions can deliver these results for your business.

Register for eLink2002 by March 29, 2002, and save 20%.
Register for eLink2002 by March 29, 2002, and save 20% on the standard admission price of USD 1,095.
Just log on to this special URL to register online and save: www.eLinkconference.com/xxxx.
Or call 877 564 7162 (8 AM - 5 PM PST M-F).

Sincerely,

Mark B. Hoffman
Chairman and CEO
Commerce One

P.S. Learn how navigating the right course can bring increased profitability and significant ROI. RSVP
today for eLink2002 and schedule a free face-to-face ROI assessment with one of our industry
experts. Log on to this special URL: www.eLinkconference.com/xxxx.

ORLANDO, FL
eLink2002

APRIL 8-10,

From Source to Pay — 
we know these waters.

ORLANDO, FL
eLink2002

APRIL 8-10,

From Source to Pay — we know these waters.

Jon Q. Sample
ABC Company
ABC Title
12345 Sample Street
Sample Town, SA 12345
012333456789

eLink2002

N A V I G AT I N G  T H E  N E W  E C O N O M Y

ORLANDO, FL

Setting a course for improving bottom-line results.

APRIL 8-10,

Capitalizing on the economic uncertainty of the day, this campaign set the tone 

for the yacht club location of this high-profile conference. The theme was car-

ried through flawlessly and the event was a success. Of course, meeting Magic 

Johnson wasn’t such a bad thing, either.
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Apple Computer: College Orientation Pack - Insert

Cover on Card Stock

Reverse

All you need now is a major.
Complete student suites starting at under $X,XXX.*

Get everything you need to focus 
on your degree. Whatever that is. 
Check out our student discounts at www.apple.com/xxxx. 

With everything you expect from a PC, plus built-in wireless and the 
most advanced creative tools available, an iBook gives you everything 
you need to get the most out of college. Now you can figure out what 
to do with the rest of your life.

iLife ‘04. Add life to any course of study.
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Find music, speeches, even foreign language. 
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Deliver assignments in photo-quality color. 
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Up to 10,000 songs in your pocket. 
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Designed with education in mind.
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Higher Education Accepted Student Orientation Packet Insert —All You Need Is A Major — Die-Cut Flat 11 x 8.5 — 1.30.04

independence, adventure, new people, notes,
roommates, dorms, frats, midterms, sororities,
parties, professors, discovery, reading, campus,
majors, creativity, tests, final exams, library, fun,
friends, midterms, late nights, all-nighters, study
groups, books, high lighters, new knowledge,
anxiety, dining halls, sports, dean's list, honors,
grades, coffee, orientation, resident advisors, labs,
lecture halls, opportunities, dating, breaking up,
financial aid, loans, grants, no parents, research,
papers, essays, text books, bachelor's degree,
humanities, science, liberal arts, email, home-sick,
cliffsnotes, no money, part-time job, work study,
memories, registration, spring break, ramen, mac
and cheese, pizza …

College.

iBook.Welcome to the next chapter.

Start with the right tools.
m dploretum nium dpsum dolornium dlorem ipsum
dolore tum nium de fem ipsur setum nium de forip
sum setupsum dolore tum nium de fem ipsur setum
nium de forip sum setum nium dpsum do setum ni
setutum nium de fo sum setum nium dpsum do
setum ni setu etum niumd psetum ni setutum nium
de fo sum setum nium dpsum d

iLife ‘04.
Organize and share the memories you create.
m dploretum nium dpsum dolornium dlorem ipsum
dolore tum nium de fem ipsur setum nium de forip
sum setupsum dolore tum nium de fem ipsur setum
nium de forip sum setum nium dpsum do setum ni
setutum nium de fo sum setum nium dpsum

Everything you need, plus the things you want.
m dploretum nium dpsum dolornium dlorem ipsum
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nium de forip sum setum nium dpsum do setum ni
setutum nium de fo sum setum nium dpsum
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nium de fo sum setum nium dpsum

Canon BubbleJet Printer.
m dploretum nium dpsum
dolornium dlorem ipsum
dolore tum nium de fem ipsur
setum nium de forip sum
setupsum dolore tum nium de
fem ipsur setum nium de fo

3700 songs in your pocket.
m dploretum nium dpsum
dolornium dlorem ipsum
dolore tum nium de fem ipsur
setum nium de forip sum
setupsum dolore tum nium de
fem ipsur setum nium de fo

iBook.The most versatile
laptop available
m dploretum nium dpsum
dolornium dlorem ipsum
dolore tum nium de fem ipsur
setum nium de forip sum
setupsum dolore tum nium de
fem ipsur setum nium de fo

Whatever the next chapter holds
make the most of it.

Be nicely prepared for under $X,XXX.

Welcome
tothenextchapter…

Findoutaboutourgreatstudentdiscountsand
additionalsavingsatwww.apple.com/xxxx

Find out about our great student discounts
and additional savings at www.apple.com/xxxx.

iPhoto. dolore tum nium de fem
ipsur setum nium de forip sum
setum nium dpsum do setum ni
setutum niu

GarageBand. m dolore tum nium
de fem ipsur setum nium de forip
sum setum nium dpsum do
setum ni setutum nium de fo
sum setum niusum setupsum

iDVD. um dolore tum nium de
fem ipsur setum nium de forip
sum setum nium dpsum do

iMovie. um dolore tum nium de
fem ipsur setum nium de forip
sum setum nium dpsum do
setum ni setutum nium de fo
sum setum niu

Included
with every

Mac.
Parental Persuasion
Need help answering
your parents' questions
about getting a mac?
Find information in clear,
simple English to help
them understand the
advantages of using
the Mac. Go to
www. apple.com/parents

Higher Education Accepted Student Orientation Packet Insert — Next Chapter — Fold Out Poster 17 x 22 Folded 8.5 x 11 — 1.29.04 Higher Education Accepted Student Orientation Packet Insert — Next Chapter — Fold Out Poster 17 x 22 Folded 8.5 x 11 — 1.29.04
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Commerce One — Elink 2002: Online Direct Marketing Components

From source to pay—we know these waters.
The way we do business has changed forever. But as quickly as business is changing‚ the economy is
changing even faster. Success is often determined by how well you adapt to the shifting tides. At eLink2002
you’ll navigate the latest technologies for procurement and sourcing, and learn ways to achieve rapid and
sustainable return on investment by automating these critical processes.

Learn from the experts at eLink2002:
TRACK 1

Strategic sourcing:
Leveraging technology to automate
the source-to-pay process and
deliver bottom-line results.

See how to more effectively
manage relationships with your
suppliers throughout the sourcing
process—from spend analysis
through RFx, contract
management and payment. 
And you’ll learn how to optimize
spending across your entire
enterprise to achieve rapid 
and sustainable ROI.

TRACK 2

Optimizing enterprise
procurement:
Using e-procurement solutions
to dramatically improve cost
management and profitability.  

Learn how strategic e-procurement
solutions can save you time 
and money across your supplier
network.  We’ll show you how 
to eliminate maverick spending,
reduce cost of goods, cut
purchasing cycle times, take
advantage of preferred payment
terms and expedite fulfillment—
with bottom-line results.

TRACK 3

E-Commerce Integration:
Tools and strategies for connecting
enterprise systems and building
bridges to trading partners.

We’ll show you best practices 
for linking legacy systems to 
your e-commerce initiatives and
provide tools and strategies for
connecting with trading partners.
You’ll also get access to real-world
experience in integrating applications
and infrastructure to support the
complete source-to-pay process.  

eLink2002
ORLANDO, FLAPRIL 8-10,

Exclusive invitation.
You’re invited to attend eLink2002 
in Orlando, FL, April 8-10, at Disney’s
Yacht and Beach Club Resort.

At eLink2002 you’ll learn how to
leverage technology to streamline
your internal business processes—
from source to pay—and
significantly boost your bottom line.
Discover new ways to keep your
business on course and ahead of
the competition. And network with
industry professionals who are
achieving significant ROI from
Commerce One Solutions. And
now get $300 off admission.

Reserve your seat at eLink2002 in
Orlando, FL, today and save $300.

Register online at:
www.elinkconference.com/alpha
Use invitation code below.

Register by phone:
(8 a.m. -5 p.m.  PST M-F)
1-877-564-7162 
Mention invitation code below.

N A V I G A T I N G  T H E  N E W  E C O N O M Y  
Setting a course for improved bottom-line results.

Offer good for only one person per coupon. Exclusive invitation code:  XXXXX

APRIL 8-10,

Setting a course for improved bottom-line results.

Register online at:
www.elinkconference.com/alpha
Use invitation code on reverse.

Register by phone:
(8 a.m.-5 p.m.  PST M-F)

1-877-564-7162
Mention invitation code on reverse.

Guide your business
to better profitability.

N A V I G A T I N G  T H E  N E W  E C O N O M Y

eLink2002
ORLANDO, FL

EXCLUSIVE OFFER: SAVE $300
Reserve your seat at eLink2002
Orlando, Florida, April 8-10.
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Commerce One — Elink 2002: Conference/Event Guide

PRESENTED BY

N A V I G A T I N G  T H E  N E W  E C O N O M Y

eLink2002
April 8-10 / 2002  |  Disney’s Yacht & Beach Club Resorts |  Orlando, Florida / USA
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TUESDAY

SESSION 1: 
12:30 PM-1:15 PM

SESSION 2: 
1:30 PM-2:15 PM

SESSION 3:
2:30 PM-3:15 PM

SESSION 4:
3:30 PM-4:15 PM

SESSION 5: 
4:30 PM-5:15 PM

WEDNESDAY

SESSION 6: 
10:45 AM-11:30 AM

SESSION 7:
11:45 AM-12:30 PM

TRACK 1: ASBURY A

STRATEGIC SOURCING: 
Leveraging technology to automate
the source-to-pay process and
deliver bottom-line results. 

DAY/TIME TRACK 2: ASBURY B

ENTERPRISE PROCUREMENT: 
Using e-procurement solutions 
to dramatically improve cost 
management and profitability.

TRACK 3: ASBURY C

E-COMMERCE INTEGRATION: 
Connecting enterprise systems and
building bridges to trading partners.

Collaborative RFx: Optimizing 
Costs and Speeding Time-to-Market

Business Case Study: E-Sourcing 
Success in Utilities Industry

Expediting ROI through Supplier Networks

Large Benefits for Smaller Enterprises

Technical Case Study: Implementing
Commerce One Buy

Technical Case Study: Implementing
Commerce One Source

Track Session Directory

Sourcing Intelligence: Knowledge 
to Power Strategic Sourcing

Dynamic RFX: The Steps to Build an 
Effective Process

Value of E-Sourcing: Achieve Rapid, 
Measurable ROI

Strategic Suppliers: Maximizing 
Relationships in the Sourcing Process

Business Case Study: Achieving 
Cost Savings Through Auctions

ROI From E-Procurement: Myth or Reality?

Siemens Business Case Study: Extending
the Value of E-Procurement

Panel Discussion — Procurement: A 
Supplier’s Perspective

Quantifying E-Procurement ROI

Business Case Study: E-Procurement
Supplier Gateway

Web Services: What are the Benefits for
My Company?

Linking Buyers and Suppliers: A 
Technical Perspective

Driving Costs Lower Through Integrated
Sourcing and Procurement Processes

Collaboration in Action

Business Web Services Technology

PRESENTED BY

N A V I G A T I N G  T H E  N E W  E C O N O M Y

eLink2002
April 8-10 / 2002  |  Disney’s Yacht & Beach Club Resorts |  Orlando, Florida / USA
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Thank you for coming to eLink2002. You’ve just taken the next step toward helping your 
company thrive in today’s new economy. For those at the helm, improving bottom-line 
results is always a priority. Here at eLink2002, you’ll discover how to automate your company’s
source-to-pay process and substantially drive down costs across your enterprise. You’ll hear
how some of the world’s leading companies are currently saving millions of dollars utilizing 
next-generation e-commerce solutions.

Although state-of-the-art e-commerce technology plays an important part at eLink2002,
Commerce One® believes that it’s the people — hosts, customers, partners, press, exhibitors,
speakers and analysts — who offer the most valuable contribution. It’s this interaction that sets
eLink2002 apart as the most important conference you’ll attend all year.

FORGE RELATIONSHIPS AND EXCHANGE IDEAS.
eLink2002 provides the opportunity to develop your company’s e-commerce strategy 
alongside colleagues who are feeling the same pressures in today’s economy. At eLink2002,
you’ll have the opportunity to share real experiences and insights, while picking up strategies
that help you optimize spending across your entire company. And best of all, you’ll meet 
industry leaders face-to-face and find out how they’re making e-commerce work for them. 

In the next few days, you’ll participate in intensive breakout sessions, hear from industry experts 
and view a showcase of the latest e-commerce products presented by representatives from 
top companies. So gear up and set your sights on improving your company’s bottom line.

Welcome to eLink2002
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Commerce One — Web Service Platform Launch Direct Mail

COMMERCE ONE

Agility

  It’s the ability to jump at opportunity.  
And it’s what we can give you.

Jon Q. Sample
ABC Company
ABC Title
12345 Sample Street
Sample Town, SA 12345
012333456789

 

www.commerceone.com/agility

MARK HOFFMAN 

CEO, PRESIDENT AND CHAIRMAN 

COMMERCE ONE

            November 1, 2002

Dear [Joe Sample]:

In today’s competitive environment, the companies that will emerge as leaders are those that can 
adapt and respond faster to opportunities, for less cost. The clear winners will be the organizations 
with total information visibility across the enterprise, the flexibility to adapt business capabilities 
quickly, and the lean bottom line that comes from minimized application ownership costs.

Your company can not only get ahead, but also set the pace, via an emerging business technology 
called Web services. It’s a new approach that you’ve probably heard about, but, like most, you 
may still have unanswered questions.

To help answer these questions, I’d like to send you a complimentary copy of a new book called 
Out of the Box: Strategies for Achieving Profits Today and Growth Tomorrow through Web 

Services. It’s written by John Hagel III, an innovative thinker in the arena of business strategy, and 
has received national attention as presenting a clear, pragmatic view of where technology companies 
like yours are moving.

Take a look at the enclosed information sheet for a more in-depth description of the book. If 
you’re interested in a complimentary copy, please call us at 1-877-261-8516, or simply visit 
www.commerceone.com/agility.

Enclosed you’ll also find information about Conductor, Commerce One’s newest addition to our 
family of supply network solutions. It’s our unique collaborative Web services platform that connects 
your existing applications to give your business the agility, information visibility, and cost savings 
it needs to thrive in today’s highly competitive climate.

I hope you find this information useful and I look forward to hearing from you when you’re ready 
to explore your own Web services solution.

Best regards,

Mark B. Hoffman 
Chief Executive Officer, President and 
Chairman of the Board

Web services: the world won’t be 
changed — but your business will.
Executives today are understandably skeptical of the promises  
of new technology. That’s why Out of the Box by John Hagel III  
is a valuable resource for a better understanding of a new  
generation of technology known as Web services.

Out of the Box is the first book written to help executives  
understand the business implications of Web services technology. 
In pragmatic terms it explains the profound impact that  
this technology will have on the way you do business. Using  
real-life examples, Hagel shows how Web services will enable 
companies of all sizes to:

•  Enable rapid implementation of new functionality  
using existing applications

•  Provide information across disparate systems  
for better business decisions

•  Reduce cost of ownership while being responsive  
to changing business needs

•  Realize bottom-line savings quickly with  
modest investment

You’ll learn about the changes in business practices that  
will be required to continue to create value in more intensely 
competitive markets. And the profound shift in mindset that 
must occur for businesses to succeed in the decades ahead.

Call 1-877-261-8516 today  
to request your complimentary copy  
of this valuable resource. Or visit 
www.commerceone.com/agility.

About the Author:
Based in Silicon Valley, John Hagel III is a 
highly acclaimed visionary in business strategy. 
He is co-author of two best-selling books, 
Net Gain and Net Worth. He has served as 
a senior executive with leading technology 
companies and spent sixteen years as a Partner 

at McKinsey & Company, Inc.

Reactions to Out of the Box:
“ Hagel effectively answers the ‘So What?’ question about  
Web services and its impact on business. Out of the Box is an 
excellent strategy guide for understanding the next ‘big wave’  
of productivity and business functionality improvement and 
should be required reading for every manager.” 

 — Tony Scott 

Chief Technology Officer, IS&S 

General Motors

“ Out of the Box is a thoughtful examination of how Web  
services can provide real agility and help leaders in any  
business realize their company’s true potential.” 

 —  Steve Ballmer 

Chief Executive Officer 

Microsoft

“ Web services has the potential to be as fundamental in  
driving the transformation of the technology landscape as  
IP networks and HTML were in the ’90s. Hagel has…done  
a great job in outlining a new roadmap for…the opportunities 
Web services afford us.”

 —  John McKinley 

Chief Technology Officer 

Merrill Lynch

Strategies for Achieving Profits Today and Growth 
Tomorrow through Web Services

By John Hagel III

Out of the Box: 

True agility requires the ability to look ahead. Not just react.

In business, information is vital for smart decisions. But with critical data 

locked within disparate systems, companies usually don’t have access to 

the information they need at the point of decision.

Commerce One Conductor allows your existing systems to share informa-

tion seamlessly, giving you instant access to the information you need the 

moment you need it. It does this by flexibly assembling functionality from 

your existing enterprise applications, orchestrating it with users, business 

partners and their systems. You have the information to anticipate business 

needs, make the right decisions quickly and execute faster than the competition.

Anticipate needs and opportunities with customers and suppliers.

In the same way it allows your internal applications to work together, 

Conductor also brings you closer to your external business partners,  

no matter what applications they use. With easy access to up-to-date  

information, suppliers can better anticipate your needs, and you can 

deliver on your customers’ needs faster than the 

competition.

Reduce operating and ownership costs  
for an improved bottom line.

In addition to better information visibility and operational flexibility, by automating 
manual processes, Conductor can help reduce the time and expense of application 
ownership for a direct impact on your bottom line. You’ll be able to get more 
out of the applications you already have—while spending less making them  
work together.

Achieve true business agility:  
anticipate, adapt, succeed.  

Commerce One Conductor can give your business  

the agility it needs to thrive in today’s competitive 

environment. It’s from Commerce One, experts in 

streamlining the way enterprises connect with each 

other. Conductor is the latest addition to our suite of 

solutions that have helped more than 500 enterprises 

automate their supply chain business processes and 

become more profitable.

Anticipate Adapt Succeed

COMMERCE ONE 

Commerce One
  

Supplier Relationship 
Management

Conductor

 Source  Buy

Learn more about Conductor or any of our supply network solutions.  

Call us at 1-877-261-8516 or visit  

www.commerceone.com/agility to learn more.

Commerce One Conductor,  
creating the agile business.

Quickly adapt to rapidly  
changing business requirements.

Companies that respond to changes faster win out 
over the competition. Conductor leverages your  
existing infrastructure to provide unparalleled flexibility, 
allowing you to create new capabilities that map with 
your unique business needs. Its standards-based 
architecture allows you to adapt those capabilities 
quickly to changing business and market requirements 
without the time and expense of traditional enterprise 
application integration and development.

Seize opportunities faster than your competitors.

When you can adapt your business processes and infrastructure more rapidly, 

you gain the ability to leapfrog the competition. With Conductor you can leverage 

your existing technology while incrementally implementing new and more flexible 

business processes. You get the ability to respond instantly to unforeseen  

challenges—such as changing supply and demand— and, more importantly, 

take advantage of new revenue opportunities before your competitors do.

Commerce One was launching a new  

product aimed at a market wary of miracle  

cures. We created an engaging piece that  

presented the product in terms their customers 

would understand: what’s in it for me?
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Visa — Capital One Bank: Concept ADLOBs 

Get the Vacation Visa® card from Capital One® —  
the card that puts 1% of your purchases into your vacation fund.

Now saving for a vacation is as easy as using your card for all the purchases you’re already making. Every purchase with the  

Vacation Visa card from Capital One pays you back dollars equal to 1% of your spending. These dollars will automatically be  

put into an interest-bearing savings account you can access anytime for a getaway.

The new Vacation Visa card includes vacation services like:

• Values Club - Receive ongoing discounts from a wide range of hotels and restaurants.

•  Friends and Family Matching Service - Link your friends and family to the card so it pays  

everyone back 1% on purchases and you can all share a trip together.

Plus you get Concierge Personal Travel Assistance, Trip Cancellation Insurance,  Accident  

Insurance, Travel Emergency Insurance and Lost Luggage Service.

YOU ’RE  ONE  BAG  OF  MULCH . . .

C LOSER  TO  PAR I S .

Get the Vacation Visa card from Capital One today and let every purchase take you a step closer to your dream vacation.

1%
of purchases
put into a

vacation fund. 

YOU ’RE  ONE  BAG  OF  GROCER I ES . . .

Get the Retirement Visa® card from Capital One® —   
the card that puts 1% of your purchases into your retirement fund.

Now saving for a happy retirement is as easy as using your credit card for all the purchases you’re already making. Every  

purchase with the Retirement Visa card from Capital One pays you back dollars equal to 1% of your spending. These dollars  

will automatically be put into a new or existing tax-free IRA that you can access when you retire.

The new Retirement Visa card includes helpful planning services like:

• A retirement planning session with a licensed financial planning expert.

•  A subscription to “Keeping Retirement Top-of-Mind”— an electronic newsletter that’s  

sent to you monthly on topics relevant to retirement.

CLOSER  TO  A PEACHY RET I R EMENT.

Get the Retirement Visa card from Capital One today and let every purchase take you a step closer to a more comfortable retire-
ment.

1%
of purchases
put into a

retirement fund. 

YOU ’ R E  ONE  GARDEN  GNOME . . .

Get the Savings Visa® card from Capital One® —   
the card that puts 1% of your purchases into your savings account.

Now saving for many of life’s biggest expenses is as easy as using your credit card for all the purchases you’re already making. 

Every purchase with the Savings Visa card from Capital One pays you back dollars equal to 1% of your spending. These dollars 

will automatically be put into an interest-bearing savings account in your name you can access anytime for a wedding, vacation  

or a child’s education.

The new Savings Visa card includes additional services to help you plan for your “big event” including:

•  Lifetime Values Club — Get free enrollment into our exclusive club where you can select  

from a wide range of valuable discounts.

•  Life Event Consultants — Get free access to a special group of personal consultants who can  

help you plan and prepare.

CLOSER TO A BIGGER SAVINGS ACCOUNT.

Get the Savings Visa card from Capital One today and let every purchase take you a step closer to a bigger savings account.

1%
of purchases
put into a

savings account. 

YOU ’ R E  ONE  ENCH I L ADA . . .

Get the Home Visa® card from Capital One® —  
the card that puts 1% of your purchases into your home-improvement fund.  

Now saving for home-improvement expenses is as easy as using your credit card for all the purchases you’re already making. 

Every purchase with the Home Visa card from Capital One pays you back dollars equal to 1% of your spending. These dollars will 

automatically be put into an interest-bearing savings account you can access anytime you’re ready to improve your home.

The new Home Visa card includes extra services designed to protect the home-related items you buy  

and help you with home improvements such as:

•  Home Improvement Club — Get valuable discounts at home-related merchants like Lowe’s, Ethan 

Allen and Bed, Bath and Beyond.

•  Extended Warranty Service — Doubles the time period of the original manufacturer’s U.S. repair  

warranty up to one full year on warranties of 5 years or less.

CLOSER TO AFFORDABLE HOME IMPROVEMENTS.

Get the Home Visa card from Capital One today and let every purchase take you a step closer to making your home just the way you 
want it.

1%
of purchases

put into a home-
improvement fund. 
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Visa — Wachovia: Campus Card Marketing, Direct Mail

UNC’s new card is your student ID and your check card, all in one.  

Kids today have it so easy.
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Visa — Capital One Bank: Small Business Insert

It may be  
all work now.

But there’s a bright 
spot on the horizon. 

Starting a business?  
Keep the cash flowing 
and earn air miles at 

the same time.

0%
intro APR

No annual fee

Miles you can use  
on any airline.

M I L E S O N E ®  V I S A ®  B U S I N E S S  P L A T I N U M  C A R D

Work:  
0% Intro APR until January, 2004 
Comprehensive year-end summary

Keep the cash flowing with up to $20,000 in credit.
Business owners often tell us that  
cash flow is one of their biggest  
concerns. That’s why the MilesOne 
Visa Business Platinum Card 
comes with a credit line as high as 
$20,000.1 You’ll also enjoy 0%  
introductory purchase APR until 
January 2004 followed by a fixed 
APR as low as 8.8%, and no  
annual fee.

Get the tools that simplify  
your business taxes.
With a comprehensive year-end summary3 to identify  
tax deductions, online account access and additional  
cards for employees, the MilesOne Visa Business Platinum 
Card helps you keep your business and personal  
expenses separate.

Play:  Earn miles for use on any airline 
No blackout dates

Looking forward to some  
down-time? The MilesOne®  
Visa® Business Platinum 
Card from Capital One lets 
you use the miles you earn 
on any US-based airline, at 
any time. 

¸ No blackout dates or seat restrictions.

¸  Easy to earn miles — one mile for every  
dollar you spend.

¸  Start redeeming flights with 25,000 miles.2

¸ Free flight-booking service.

Call 1-800-000-0000 today. 
For more information, visit www.capitalone.com

MilesOne® Visa® Business Platinum Card  8.9%, 14.9%, or 17.8% fixed Annual Percentage Rate for purchases 
and special transfers; 17.8% fixed Annual Percentage Rate for cash advances; 19.8% or 25.9% fixed penalty Annual 
Percentage Rate; cash advance fee is greater of $5 or 3% of cash advance; minimum finance charge is $.50.

1 legal relating to credit limit
2 legal relating to earning miles 
3 legal relating to end of year summary
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Visa — Capital One Bank: Direct Mail Campaign

It’s not easy to find new ways to sell credit cards. But leveraging Visa’s sponsorship 

of the Olympics we found an engaging way to get customers to want to read what 

would normally get tossed aside.
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A trip to the Olympics is something you’d never forget. Our job was to make 

sure SunTrust customers didn’t forget. This in-branch and online campaign was 

one of the most successful in recent years.

Visa — SunTrust Bank: In Branch Materials, Online Support Materials, Direct Mail 
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Wells Fargo Online: Flash Jump Page

Roll over the services you need to learn more.

In one place you can trust.
Complete financial services. 

Online
Banking Bill Pay Mortgage

Home
Equity

Financing

Credit
Card

Student
Financial
Services

Personal
Loans

Checking
& Savings

Checking
& Savings

Online
Banking Mortgage

Home
Equity

Financing

Credit
Card

Student
Financial
Services

Personal
Loans

Bill Pay

Your online checkbook.  Guaranteed on-time
payments.  Try it FREE.

Online Bill Pay

Checking
& Savings

Online
Banking Mortgage

Home
Equity

Financing

Credit
Card

Student
Financial
Services

Personal
Loans

Bill Pay LEARN MORE.LEARN MORE.

TRY IT FREE.

Customer service available 24/7–just call 1-800-956-4442 

Your payments are guaranteed so you may
never pay a late fee again

Set up one-time or regular recurring payments

You control how much you pay and when

Pay any company or individual in the U.S.

Bill Pay is your online checkbook:

Pay anyone, from anywhere, at anytime.

Try Bill Pay for FREE!Online Bill Pay

How does one succinctly say, "Complete financial services in one  

place you can trust?"

Oh.

Wells Fargo charged us with the task of telling the story of every service  

they offer—on one page. Thank God for Flash.
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SelectQuote: Concept Development(Right Most Images are where we ended up)z
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Work Book Stock: Contest

A stock photo agency  

was holding a contest— 

turn this photo into an ad 

for anything. We thought it 

made a perfect Clif Bar ad. 

We didn’t win the contest 

(it was rigged) but we had a 

blast and were reminded of 

why we got in this business 

in the first place.

Stick it in your face.™
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Resume

Senior Art Director — January 2001 - Present 
EURO RSCG 4D — San Francisco, CA

Concepting and executing strategic campaigns in a variety of media—everything from print to DM to online— 
for clients ranging from financial services to high-tech to consumer goods.
Clients- Apple Computer, E-LOAN, E*TRADE Financial, Commerce One, Nestlé, Visa(Fleet, Chase, SunTrust, 
MBNA, Capital One ...), Safeway.com, SelectQuote, Wells Fargo Online 
Favorite Client Comment- “That shadow looks like a shark”

Senior Art Director(Contract work through Euro) — April 2004 - August 2004 
APPLE COMPUTER — Cupertino, CA

Worked onsite to ease the transition from an agency based team to an in-house staff to develop customer  
communications ranging from conventional DM to web based communications. Daily direct contact between  
product managers, and marketing managers in almost every line of business, including retail managers
Business Areas- Pro, B2B, Consumer, Applications, Hardware, Event
Best Memories- Caffe Mac's Breakfast on a Bun

Senior Art Director — October 1998 - December 2000 
Art Director — March 1997 - October 1998 
TARSITANO CREATIVE — New York, NY

Specialized in direct marketing solutions for companies involved in financial services, publishing and  
entertainment industries. Developed creative in a variety of mediums from direct mail to DRTV spots  
from concept to finish. Recently acquired by Cossette communications(3/03).
Clients- MasterCard International, Columbia House, Warburg Pincus, Hachette Fillapachi, Emap Petersen
Best Memories- The Christmas bonuses

Freelance Cover Designer — August 95 - March 1997 
BANTAM, DOUBLEDAY, DELL PUBLISHING — New York, NY 10014

Developed book jacket concepts and designs for trade fiction in direct contact with the creative director.
Most Memorable Pep-Talk- “You’ll see your book on Oprah”

Designer — June 1995 - March 1997 
McGRAW-HILL COMPANIES, College Division — New York, NY

Worked with authors and editors to develop book jacket concepts and interior designs for the College Division.
Memorable Moments- My credit card balance living in NYC at an entry level salary

EDUCATION
Bachelor Degree of Fine Arts, Illustration 
Rhode Island School of Design, Providence RI — Graduated 1995 
University of Christchurch, Christchurch New Zealand — Winter 1994 
Boston University, Boston MA — 1991-1992

NOTABLE
Caples Awards — Final Round Judge 04' 
Media Magazine Best of the Net 2002 Wells Fargo “Safe” rich media campaign 
McGraw-Hill Companies 97' Art Show 1st Place  
March 95’ AT&T Global Communication Calendar Contest (Illustration) 
Nominated for Yale/Norfolk Summer Painting Program

BASICS
Quark, InDesign, Photoshop, Illustrator, Streamline, ImageReady, Painter, Freehand, Acrobat, Flightcheck, Sound Edit, 
Dreamweaver, Flash, Swift 3D, FireWorks, Director, Powerpoint, SAP

CHRIS  BRADY 
885 Waller Street
San Francisco, CA 94117
415 577 6450 m
415 861 3556 h


